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What is Google Ads?

Google Ads is an online advertising platform developed by 

Google, where advertisers bid to display brief ads, service 

offerings, product listings, or videos to web users. It can place 

ads both in the results of search engines like Google Search 

and on non-search websites, mobile apps, and videos.

• All advertising must comply with the Central Bank of Ireland’s Consumer Protection Code, which you can find a copy of at 

www.centralbank.ie

• Another important legal requirement is to ensure that your website is compliant with Cookie requirements and the GDPR 

regulation. Further information on this can be found at www.dataprotection.ie
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http://www.centralbank.ie/
http://www.dataprotection.ie/


Google Ads – Campaign Types
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Google Search Ads
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• Google Search Ads give you the opportunity to show your 

company above organic results.

• They can be shown for particular keywords, for people in 

specific cities/countries.

• The model is PPC (Pay per click), which means you pay 

for each click to the website.

• You get instant results after starting a campaign.



Google Search Ads - Keyword Types
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[life insurance]

“life insurance”

life insurance

When we have the keyword between brackets, this means we’re 

targeting the exact keyword, i.e.

The ad will appear only for life insurance (or keyword with the 

same meaning).

When we have the keyword between quotation marks, this means we’re 

targeting the keyword but can have other words before or after:

Ireland life insurance calculator

where can I find a life insurance broker

When we have nothing added to the keyword, Google can show our ads for a 

wide variety of searches related to our keyword

examples: 

what is the best term insurance

get life cover policy online



Google Search Ads Structure
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Campaign

Ad group #1

Ad group #2

Ad group #3

Keyword 1

Keyword 2

Keyword 3

Keyword 4

Keyword 5

Keyword 6

Keyword 7

Keyword ...

Keyword 99



Google Search Ads Structure
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Life Insurance

Life Insurance

Life Insurance 

Clare

Life Insurance

Life Insurance Clare

Campaign AdGroup Keyword



Google Search Ads Checklist
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Monthly / Daily Budget

If you’ll have a monthly budget of €300, this means you 

can spend approx. €10/day.

Budgets are set at a campaign level.

Targeting

For each campaign you can target the entire country or a 

particular city (i.e. Dublin, Cork, Galway etc…)

Ads will appear only in that particular targeted area.

Bidding
There are multiple bidding options (Manual CPC, 

Maximize Clicks, Target CPA etc.) but we will start with 

manual bidding, where we can control how much we want 

to pay for a click.



Account Set Up
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Requirements:

• a Google account

• your company details

• a credit card



Finalising first campaign + billing set up
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Your First Campaign

Congratulations! 

Now your first campaign is set up. 

Google usually reviews ads in under 24 hours, so then you’ll see your ads live.



RECAP



Recap
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• Google Ads is a great platform to promote your business and get instant results.

• You can pick the best keywords and choose how much you're willing to pay for each click.

• You can be as targeted as you'd like – you can target a specific city or county.

• Tailor your ad messaging as best as possible with your audience in mind. Show your USPs in the ad copy 

and utilize relevant ad extensions,  so you'll have a higher chance at getting the click.

• Keep an eye out for recommendations in the Google Ads account so you can improve your account 

performance.



Thank you


