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 Objectives

 What is Content Marketing?

– Understanding your audience

– What is content marketing?

– Content formats

 Why is Content Marketing important?

– You cannot not communicate

– Online trends

– Owned, Earned, Paid Media

– Content and the Sales Funnel

3

Agenda

 Creating a Content Marketing Strategy

– Keyword Research

– Content Frameworks

– Content Repurposing

 Summary
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 To understand how valuable content marketing 

is for your business

 Everything your potential customers see with 

your brand attached is content

 Content feeds all other digital marketing activity

5

Objectives
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WHAT IS CONTENT MARKETING?
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Understanding Your Audience

 If you try to talk to everyone, you’ll end up 

talking to no-one

 An audience of 100 really engaged prospects is 

more valuable than 100,000 people that don’t 

need insurance

 Personas are helpful to give you a picture of 

your target but 

– Data – where they are and what they are 

interested in

– Context – talk about them, their lives and the 

problems they have

– Answer their questions
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Demographics & Insights
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 Keyword Research – Google search pages “People also ask”

 Google Analytics – info from your web traffic

 Facebook Audience Insights 

 Twitter Analytics

 Reddit/subreddits – on subjects that you want to cover

 Answerthepublic.com – the questions people type into Google

 Buzzsumo.com – the most shared articles on topics
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Other Sources

Audience data and insights
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What is Content Marketing?

“Content marketing is a strategic marketing approach focused on 

creating and distributing valuable, relevant, and consistent content 

to attract and retain a clearly defined audience — and, ultimately, to 

drive profitable customer action.”
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Different Content Formats

 Web copy

 Blog articles

 Images

 Video

 Infographics

 eBooks

 Whitepapers

 Case Studies

 User Generated Content

 Magazines

 FAQs

 Demos

 Interviews

 Testimonials

 Reviews

 Audio files

 Podcasts

 Classes

 Webinars

 Spreadsheets

 Templates

 Checklists

 Slideshows

 Gifs

 Data visualisations

 Email

 360 video

 AR

 VR

 Drone footage

 404

 Research studies

 Quizzes

 Social specific content

 Native articles

 PR
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WHY IS CONTENT MARKETING IMPORTANT?
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Axiom #1 - everything we say, don’t say, do, 

don’t do conveys a message…

 You cannot not communicate.

- From the “The Pragmatics of Human Communication” by Paul Watzlawick published 1967 

with Don Jackson and Janet Beavin. It presents five axioms as basic rules explaining how 

human communication and its paradoxes work.

13

You Cannot Not Communicate
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Most of the Purchasing Journey Happens Online

This now represents 70-80% of the 
buyers decision making process

https://www.youtube.com/watch?v=g40rrWBx2ok
https://www.youtube.com/watch?v=g40rrWBx2ok
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Content Can Create a Roadmap to Purchase
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Online Trends = Content Opportunities
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Digital Insights

Pensions
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Online Trends = Content Opportunities
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Online Trends = Content Opportunities
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Digital Insights

Insurance



©
 Z

u
ri

c
h

 I
n

s
u

ra
n

c
e

 C
o
m

p
a

n
y
 L

td

21

Owned, Earned & Paid Media
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Full Funnel Strategy – Content All the Way
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CREATING A CONTENT MARKETING STRATEGY
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Difference Between Paid & Organic

Paid Ad

#4 in Search Engine 

Results Page

Chrome Browser 

Extension
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Keyword Research

Ideas

+

Relevance

+

Resonance
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Hero 

Help

Hub 

“I have a need/pain point/problem… 
But I don’t know the solution”

Boosts content quality, depth and site relevancy

“I know what the solution is.
Which one, and why does it work best for me?”

Improves awareness and engagement and reinforces brand 
message. 

Authority building, brand awareness, 
engagement and link acquisition

Informational & functional content
What people are searching for

Regular, topical engaging content

‘Go big’ content campaigns

Distribution

Discovery

Content Framework – Hero, Hub & Help
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Great Content Marketing Examples

Hub Content

“I know what the solution is. 

Which one, and why does it work 

best for me?”

- Improves awareness and 

engagement and reinforces 

brand message

- Interactive content increases 

engagement
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Great Content Marketing Examples

Hero

- Peer to peer 

recommendations 

still key
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Content Repurposing

Content repurposing is an effective way to the get most 

out of your content creation efforts.

Once you have agreed the topic for a piece of content a 

valuable exercise is to see how that content will 

translate into other formats.

The diagram across gives you an idea of how 

repurposed content can be used across a variety of 

media in a variety of formats.
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SUMMARY
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1. Content marketing is an always on method of connecting with potential and existing customers.

2. It’s as important to know who you are talking to as it is to know what you are talking to them 

about.

3. Content needs to answer questions that people ask on their purchasing journey from frustration 

to contentment.

4. The internet is a great place to hide content. Distribution is crucial.

5. Be remarkable or don’t bother.
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In Summary
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Thank you
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