
SEO – Increasing Website Traffic from Google
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 What is SEO?

 Helping Google to find your website - Technical 

SEO

 Image optimisation

 Making the most of your Google presence / brand

 Off page SEO – Authority signals

 Page speed as a priority in a mobile 1st world

 Tips & Advice

3

Agenda
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 Understand how Organic traffic to your website is ‘Free’ 

and you do not need to pay for each visitors click

 Understand what SEO is and how it can benefit your 

business

 Understand the 3 core elements (pillars) of SEO

 Learn the basics for optimising your website

 An introduction to Google My Business – an essential 

feature on Google you need to claim

 The importance of a fast website for your customers

5

Objectives
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WHAT IS SEO?
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What is SEO?

• SEO is also referred to as: organic 

(non-paid) search engine results

• Process of helping your website to 

be found in Google

Basics Concepts:

• Improving the content on your 

website

• Improving the technology of your 

website

• Creating links to your website from 

other relevant websites
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Search Engine Result Page (SERP)

• When you search in Google, the 

results you see are called ‘the 

SERP’

• At the top of the page are Ads –

Pay Per Click (PPC) results

• Next is the local pack – these are 

the closest businesses to where 

you are searching from

• Organic results – these are the 

‘free’ results (unlike PPC your 

business does not need to pay for 

clicks/traffic) and are determined by 

the quality of SEO on the website



©
 Z

u
ri

c
h

 I
n

s
u

ra
n

c
e

 C
o
m

p
a

n
y
 L

td

9

SEO – 3 Most Important Areas To Consider For Your Website
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Technology – Help Google Access your Website

• The Internet is a series of 

interconnected documents 

(websites)

• When you carry out a search 

in Google, it searches for the 

most relevant website to your 

search and displays it in the 

Google SERPs

• This is why it is important for 

Google to be able to read 

your website
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Technology – Can Google Find My Website?

• Technology refers to how easy it is 

for Google to understand your 

website

• Google needs to be able to find 

your website, so it can present it in 

the results (SERPs)

• In order to do this your website 

needs to be easy to visit by Google 

(visit every page)

• We will explore some simple tips on 

how to make sure your website can 

be easily visited by Google
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Relevance – Does My Website Have the Right Content?

• Relevance is related to the Content 

and Keywords on your website (words 

that searchers type into Google when 

looking for something) e.g. ‘financial 

broker’

• In order for your website to be relevant 

to a search, it needs to have content 

that addresses the search 

terms/queries e.g. a page that has 

content related to ‘financial brokers’
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Relevance – Does My Website Have the Right Content?

• The better information you have on 

your website related to this search the 

better the chance to be found on 

Google.

• Review your website and look at the 

content on your key pages and identify 

if they contain good content that will 

answer the questions that your 

customers may be typing into Google.
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Authority – Does Google See My Website As An Authority?

• Authority refers to how Google sees 

your website in relation to other 

websites in your niche.

• Your website authority is built upon the 

number and quality of backlinks 

pointing to your website.

• So what are links and where do they 

come from?
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Authority – What Are Links And Where Do They Come From?

• When one website mentions another 

website, they usually add a ‘link’ to the 

original source

• When Google visits the first website, 

they see the link and then travel from 

the first website to the next through 

this link (this is why the internet is 

called the web!)

• Each time Google finds a link to your 

website they see it as a vote of 

confidence for your website.
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Core Benefits of SEO – Website Visits & Leads

How to Get Leads:

• By writing quality, informative, and relevant content

• Making your website simple and easy to use

• Optimising content and images to please both users 

and search engines (Google)

• Creating aesthetic, user friendly pages for visitors

• Adding clear call-to-actions, both for the users’ next 

clicks, but also around the desired lead

It is SEO activity that helps drive organic traffic to your website, and helps your website reach a higher 

position on Google.
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HELPING GOOGLE FIND YOUR WEBSITE - TECHNICAL SEO
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Technical SEO Basics - What to look out for?

• Website Speed

• Broken Links

• Duplicate Content

• Non-Performing Contact Forms

• Not Secure Pages

• Poor Mobile Experience

• Text in Images
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Why Internal Linking? - Highlighting Important Sections/Pages

What are internal links?

• Internal links are links that go from one page on your 

website to another page on your website.

Benefits of Internal Links:

• Internal links are user friendly, help visitors to find 

out more information

• Internal links increase page views on your website

• Internal links keep visitors engaged on your website

Website Layout

Internal Links
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Internal Linking

• Try to link out to an important ‘Landing 

Page’ near the start of the post

• Links help spread authority to 

important pages

• Try to be varied in terms of anchor 

text (words that the link is on)

• Only link to pages that will provide 

relevant information for your visitor
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Free Technical SEO Tools To Test Your Website Performance

• Flags website 

performance issues

• Highlights keywords 

that are sending traffic 

to your website

• Identifies the most 

popular pages on your 

site

• Mini SEO website audit 

of website

• Identifies quick fix SEO 

opportunities

• Explores if your 

website is Mobile 

friendly



HOW TO OPTIMISE YOUR WEBSITE CONTENT FOR GOOGLE
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The Importance of Content & Keywords for Google Ranking

SERP = Search Engine Results Page
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The Importance of Content & Keywords for Google Ranking

Your Websites SERP Listing Explained

Your SERP Listing is:

• Your ‘Shop window’ to entice clicks and 

visitors to your website

• ‘Page Titles’ should inform Google 

searchers what your page is about

• ‘Meta Descriptions’ should offer extra 

information and should contain a ‘Call-to-

Action’
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Website Page Title Tag

• Considered the most important on-page SEO 

element

• It’s what searchers click in the Google Search 

Results Page

• It needs to entice users to clickthrough while also 

satisfying Google guidelines
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Website Page Title Tag – How To Optimise

• They explain what the page is about e.g. A 

pensions page should use a title like: 

‘Choose the Right Pension Fund for Your 

Retirement’

• Be succinct and to the point

• Put your brand in the Page Title

• Preferably use 50 - 65 characters

• Too short example

• Too long example

• Just right example
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Website Meta Descriptions

• These are your shop window to entice visitors to click 

through to your website

• This is an opportunity to stand out from your 

competitors on Google

• A Meta Description will be presented whether you like it 

or not, so you should make use of the opportunity
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Website Meta Descriptions – How To Optimise

• These have an ‘indirect’ SEO ranking factor 

effect

• They are your shop window to entice visitors

• Use between 145 – 155 characters

• Include a ‘Call to Action’ if possible

• If you don’t manually create a Meta 

Description, Google pulls text from the page 

– it can be very random!



©
 Z

u
ri

c
h

 I
n

s
u

ra
n

c
e

 C
o
m

p
a

n
y
 L

td

29

Website URL Structure – How To Optimise

• The first 5 words after your website name are 

scanned by Google, most important words

• Words should be separated by dash (-)

• Avoid using capital letters

• Avoid using symbols (% & $ £_ ? ! “ <)

• URLs should be no more than 115 characters

https://www.zurich.ie/life-insurance/choosing-your-life-insurance/

https://www.zurich.ie/life-insurance/Choosing_LIfe_Insurance_1234_#'#
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Newspaper = Website

Similar Elements Include:

• Name of Publication

• Headline / H1

• Sub-Title / H2

• Related Stories / Navigation

• Article Content

• Images with captions
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Your Web Page - How to Optimise

• H1 Tag

• Other Heading Tags

• Internal Linking

• Content

• Video Asset
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Heading Tags – How To Optimise

• There are multiple styles; called ‘H1’ to ‘H6’

• The H1 carries more weight than H2, 

H2 carries more SEO weight than H3 and so on

• The H1 is the most valuable but should only be 

used once per page

• Many Content Management Systems (CMS) 

auto-generate a H1 tag from your Title

• Don’t use over 70 characters per Heading
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Linking to Other Sites

• Linking to relevant & authoritative sites can 

have long-term SEO benefits for you

• Primary Research, Educational websites, 

Government Agencies and national news 

outlets are good to link to

• Linking to irrelevant / poor sites can be a 

negative ranking signal
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IMAGE OPTIMISATION
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Why Optimise Images On Your Website?

• Compress images to increase the speed of 

your website

• Images make your site more visually appealing, 

but should not slow it down

• In the past Google could not see images, only 

the name you gave them

• Using a proper naming convention helps 

Google ‘understand’ your images, allowing 

them to rank better in image search results



©
 Z

u
ri

c
h

 I
n

s
u

ra
n

c
e

 C
o
m

p
a

n
y
 L

td

MAKING THE MOST OF YOUR GOOGLE PRESENCE/BRAND
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Google My Business - Claim you listing

Even if you do not have a website, Google creates a Business 

page for all local businesses and you can use this to drive leads.
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Google My Business - Reviews/Posts/Attributes
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Google My Business - Optimise Your Listing
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Google My Business - Maximise your Presence – Google Posts
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Google My Business – Name – Address - Phone Number (NAP)
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OFF-PAGE SEO - AUTHORITY SIGNALS



©
 Z

u
ri

c
h

 I
n

s
u

ra
n

c
e

 C
o
m

p
a

n
y
 L

td

43

Backlinks - Top Google Ranking Factor - How to identify quick 

wins for Brokers
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Directories
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Guest Posting
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PAGE SPEED AS A PRIORITY IN A MOBILE 1ST WORLD
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Importance of Page Speed & Your Website Visitors

Pros:

• Improves User Experience

• Speeds up journey to conversion

• As a ranking factor drives more traffic

Cons:

• Bad for User Experience

• Potential to lose customers

• Damage loyalty

• Reduction in pages indexed in Google

• Reduces the number of pages crawled by Google
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Quick Wins - Image Optimisation Tools

• Images slow down websites if not optimised

• https://imageoptim.com/online
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Tool Tips - Google Page Speed Insights & GTMetrix

• Test your website page 

speeds

• Identifies elements 

slowing your website 

down

• Offers solutions for 

specific issues

• Test your website page 

speed for over 50 

elements

• Provides explanations 

of issues and potential 

solutions

• Can compare tests 

after optimisations

complete
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SEO TIPS & ADVICE
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Tips & Advice

Key Takeaways

 SEO is ‘free’ traffic to your website

 Maintaining your website will help your SEO and help to increase traffic

 Use free tools (Google Search Console/WooRank) to identify areas for attention

 Page Titles tell people what the webpage is about

 Meta Descriptions are there to entice potential customers to click onto your website

 Google My Business is essential (especially if you don’t have a website), you need to claim your listing and fill in 

all the information possible

 Build links to your website by adding your business to directories and writing articles for other relevant websites

 The speed of your website is very important to visitors and how you can attain leads
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Thank you
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